Under Graduate Certificate course in

Sociology of Mass Media and Journalism

Duration: One Term, Part Time, 40 lectures with four modules

Learning M ethod:

» Lectures will be organized. Books, journals, nevpgps, magazines will be used while

studying. Learning will be participatory and expsental.

» Audio-visuals - films, documentaries, posters, addertisements will be used for

content analysis.
* Visits to Media and newspaper houses, ad agencies.

Assessment and Examination: Evaluation compriséiseofollowing components:

Modules | Credits | Assessment tools Marks

I 1 Written Test: Descriptive Questions (10 marks) 25
MCQ'’s: Objective Questions (10 marks)
Presentation: Power Point Presentation (5 marks)

Il 1 Written Test: Descriptive Questions (10 marks) 25
MCQ’s: Objective Questions (10 marks)
Presentation: Power Point Presentation (5 marks)

i 1 Written Test: Descriptive Questions (10 marks 25
MCQ’s: Objective Questions (10 marks)
Presentation: Power Point Presentation (5 marks)

v 1 Written Test: Descriptive Questions (10 marks) 25
MCQ’s: Objective Questions (10 marks)
Presentation: Power Point Presentation (5 marks)

Total 4 100

Eligibility for Students: H. S. C. (Any streamvith 55%

Eligibility for Teachers: M.A. Sociology with B+ and NET/SET, and Experts in concerned fields

Intake Capacity : 30 Students

Objectives




1. To create among students a sociological understanding of Media and Communication in
Contemporary society
2. To engage students in critical evaluation of the impact of mass media on Indian society and
culture
Module I Introduction 10 lectures
1. Meaning of key concepts - Mass Media, Mass Communications, Journalism, Advertising
2. Role and Functions of Mass Media and communications
3. Impact of Media and communication on culture and society
4. Sociological perspectives on Media — Functionalist, Marxist, Neo-Marxist (cultural hegemony),
Post-Modern
Module Il Changing Media Scenario 10 lectures
1. Changing nature of mass media and communications, New media
2. Globalization and Media revolution
3. Internet and issues in global media
4. Representation of issues of social groups in media (based on
gender/class/caste/region/religion/ethnicity)
Module Ill Journalism 10 lectures
1. History of Journalism in India
2. Types of journalism — Print journalism, TV journalism, Online journalism, citizen journalism,
advocacy journalism
3. Journalism and social problems
Issues in Indian regional journalism — its current status and role
Module IV Advertising 10 lectures
1. Social and cultural context of Indian advertising
2. Consumer culture, media and advertising
3. Advertising and social stereotyping (with reference to women, youth, children, minorities)
4. Impact of advertising on contemporary society
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